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19:00h, Public room,
yn. 50 AnBusuja 6p. 22, Ckonje

MOKAHA

MounTtyBaHu,

Ap>xaBHUOT YHMBep3UTeT Ha CnhoBeHuja, EKoHoMckun pakynTeT - JbybsbaHa
(School of Economics and Business - SEB Ljubljana)
/by6e3Ho Be nokaHyBa Ha npeseHTauuja Ha
Master programme - IBA (Management and Organisation)

Jlokonky cTe BO moTpara no MefyHapozHa BMCOKOKBaANTETHa MacTep nporpama Bo ob6siacta Ha GuHaHC1K,
MeHaLIMeHT, MapKeTUHT, YOBeUKYM pecypcu, NpucycTeyBajTe Ha OTBOPEHMOT JeH Ha 4PXXaBHUOT EKOHOMCKM
dakynTteT - Jbyb/maHa, koj o 2005 rog,., Bo Ckonje, ja n3Besysa Master programme - IBA

(Management and Organisation) Ha aHrI1CKK ja3unk.

AreHpaa Ha HaCTaHoOT:

* [pe3eHTaymja Ha International Master programme - IBA 3a akagemckaTta 2019/2020 rop,.

- Mpo¢. MeTka TeKaBUMY, JeKkaH Ha AP>KaBHUOT YH1Bep3uTeT Ha CrioBeHuja, EkoHoOMCKM dakynTeT -
JbybbaHa (School of Economics and Business - SEB Ljubljana)

- YUneHoBwu Ha FSEB LU Alumni Club & MaructpaHTu of, npeTxoaHUTE reHepauuu -

HVBHOTO WCKYCTBO U NPUAOBMBKM O MacTep nporpamMara

* [NaHen-anckycuja Ha Tema: ,What can we learn about continuous innovation from Marvel?”
AkTyenHa Tema objaBeHa BO HajHOBOTO MHTepHeT n3gaHue Ha Harvard Business Review

- Mogepatop: NMpo¢. Muxa LLikepnagaj, pegoseH npodecop Ha EkoHomckn pakynTteT - /byb/baHa
(School of Economics and Business - SEB Ljubljana)

I'IaHen-p,MCKycmjaTa 1 BKAyYyBa CUTE NPUCYTHW 1 NMPETCTaByBa C|/||v|yna|_|,|/|ja Ha MeTO,CI,OJ'IOFI/IjaTa
Ha n3BeAyBak€ Ha HaCTaBaTa Ha MacTep nporpamarta.

* MnHu-pa6oTUNHULA 3a NNYeH pa3Boj Ha Tema: ,,Are you a leader that you would follow?"

- M-p XpucTurHa Jlo3aHoCKa, NpodecrioHaneH M3BpLLEH 1 BU3HNC TPEHEP & MEHTOP 3@ YOBEUKIM pecypcu

(ocHoBay Ha BUTA UHcTuTyT)

BepyBame feka noHyAeHaTa MefyHapoAHO BUCOKOPaHrMpaHa Mactep nporpama Ha p>xaBHMOT YHuBep3uTeT
Ha CnoBeHuja, EkoHoMcku dakynTeT - JbybbaHa (School of Economics and Business - SEB LU), Bo uenocT

Ke rv ncnosiHu BawwmTe notpebun 3a U360poT Ha MHTEPHALMOHANHW MarncTepckn CTYAMM KOULLTO UAEHTUYHO
ce n3BefyBaaT (kako Bo Jbyb/baHa) 1 Bo Ckonije.

Jby6e3Ho Be mosiume, NoTBpAETE M0 CBOETO NPUCYCTBO HajaouHa Ao 24.06.2019 (noHeAe/THUK).
Jlnue 3a KOHTAaKT:

MenuTta CeKkynoBcKa, permoHaneH KoopamHaTop
Ten.: 070/ 338-570; e-mail: melita.sekulovska@ef.uni-lj.si

Bo ouekyBatbe Ha BalleTo NpucycTBo, ynaTtyBaMe CpAeyeH no3apas.
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Short Biography

Miha Skerlavaj, PhD, is a professor of management at the School of Economics and Business at
University of Ljubljana and an adjunct professor of leadership and organizational behavior at Bl Norwegian
Business School. He is a valued teacher, workshop facilitator and awarded researcher who published in
prestigious international research journals including the Academy of Management Journal, the Harvard
Business Review, the Journal of Organizational Behavior, the Leadership Quarterly and the Human Resource
Management, and a book Capitalizing on creativity: Fostering the implementation of creative ideas at work. His
research received attention in global media such as The New York Times. He is involved in several international
research collaborations with colleagues from top global business schools. He has extensive practical
experience through workshops, trainings and consulting assignments for clients in Scandinavia, Central and
Eastern Europe, and China. He teaches PhD, EMBA, executive, and master of science programs in Europe and
Asia and regularly facilitates workshops with practitioners on cross-cultural management, organizational
development and change, leadership development, human resource management, creativity and innovation
management-related topics.

Topic description

What can we learn about continuous
innovation from Marvel?

Innovation is as fulfilling as it is tricky. There are
many example of organizations that did not translate
their ideas into successful products. If and when they
succeed the first time, it is even harder to repeat the
innovative success over time. Marvel Cinematic Universe
is an exception. Over last 10 year they produced 22
movies that are both commercially successful and
equally highly acclaimed among expert critics. Despite
the fact that Marvel operates in a risky and difficult
industry with disrupted business models, they are
outperforming their competitors in many different ways.
What is their secret sauce? What can other organizations
learn from them about continuous innovation. Spoiler
alert: Prof. Skerlavaj will talk about universe of
innovation and ways to balance both continuity and
renewal and present brand new, fresh from the oven
article from Harvard Business Review.




